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A 5-year campaign to

catalyze the transition to
100% electric road

transportation



The campaign aims to have all new vehicles
sales be electric by:

R
2030 2035 2040
City and school buses Passenger Vehicles Freight Trucks

and two- and
three-wheelers
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WIDE-COALITIONS

Mobilize diverse people-powered
coalitions to demand cleaner
vehicles, better health, jobs, and
environmental justice

To achieve climate
objectives, we support
partners to work on

BUSINESS
ACTION

Engage business leaders
and investors to ensure
adequate investment and
EV procurement. We put
pressure on bad
corporate players.

A

GOVERNMENT
POLICY

Advance smart
government policies
to drive EV supply
and demand . This
includes city actions.
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« Advocacy toward governmental and city
—

policies to accelerate EV commitments
GOVERNMENTS

- N * Our partners helped uncover
OF ZERO-EMISSION VEHICLES . .
= ‘ ”Dieselgate” > this market a
: e watershed shifting S Billions to EVs
: URGENTCALLFOR NN _ ,
I —  DEC supports the UK gov’s ZEV

Transition Council, ZEV Declaration,
Global MOU and other global
platforms
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@ Positive campaigns to engage business
in EV leadership as well as pressure campaigns on

BUSINESS poorly behaved corporate players.

Case Study: Ingka Group

\ \"% o ege, o
» | \ * Engaging manufacturers, utilities,
. t'?".k\

investors, fleets

* 300+ companies to go all electric
(100+ by 2030)

* Work with NGOs that put pressure on
companies that are delaying action
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PEOPLE

/ CLEAN HiEs
WATER
ACTION £

— g =
A 525 Galifornia Makes History with

Clean Trucks Rule
California Accelerates
Clean Transportation
Policy, Targeting 500,000
Electric Trucks By 2040

rey jon: Policy and Tec!

Supporting diverse coalitions demanding
bolder action, faster

Coalitions representing a variety
of stakeholders have secured EV
policy wins.

For example: Advanced Clean
Trucks Rule
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The campaign has helped get us
to where we are today, now is the
time to scale

The Race:
Tipping point
20% 15% EVs Drive
EV | Electric
market tm‘
share 5x growth e
10% = 5% EVs vs-

=T Business
as Usual 90‘

2015 2020 2026
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We have a choice, but we
need to act now

Rapid adoption of EVs 1 00(y
worldwide 0

clean electric

transportation

100%
EV market
share

Tipping point:
EVs cheaper, more
convenient, and perform

better than polluting
vehicles

Crucial window of
50% opportunity for
philanthropy to
accelerate EV market
adoption

Business as usual -

y| 70-90% vehicles will

continue to pollute
2050

2026 Drive Electric
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The goal is $1 billion to support partners in their work between 2021-26

1. $300+M were raised in 2021 through the Audacious

Project
(cumulative 2021-2025)

2. The funding comes from climate philanthropists

3. Many of the partners have worked together for 5
years already
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Strong focus on EU, US, China
and India complemented by a
strategy for “EV champion
countries” in the developing
world.
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Governance
Secretariat: ClimateWorks

Sustainable Energy
Foundation
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omacste  ELECTRIC TRANSPORTATION i o

IS ACCELERATING DECprogress

to learn more
policy wins in

second half of 2021

A8 5. Vehicle regulation @ 11 Evaccessprivilege
&, 14, charging (& 2 Funding/investment
P

LT 10 Comoitment @ 9 Other Proposed Implemented and enforced

mi: 16 Vehicle financial /
other incentive

Passed / enacted Other



Where are Clean
Trucks Picking
Up Speed?

Zero-emission trucks are gaining w

momentum around the world .
thanks to ambitious policies,

international agreements, and

dedicated communities.

eliminates dirty diesel ‘
pollution, contributing to
healthier air and a safe climate

m Switching to electric trucks . ‘

L4 4
Drlve Electrlc Signatories of the Global MOU on Zero-Emission Medium- snd Strong momentum with Key focus regions
Heavy-Duty Vehicles | Austria, Canada, Chile, Denmark, Finland, state policies representing developing momentum for
CAMPAIGN . Luxembourg, Netherlsnds, New Zealsnd, Norwsy, Scotisnd, 47% of the US truck strong truck policies |
Switzeriand, Turkey, United Kingdom, Uruguay, Wales market | USA India, China, Europe

DriveElectricCampaign.org
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Example from a campaign’s partner

The Compact City Scenario Electrified

The Only Way to 1.5°C

As we recover from COVID-19, we must choose how our cities will grow. Recent research studied four possible scenarios for the future.
Only one scenario Is consistent with limiting global warming to less than 1.5°C and avelding the worst effects of climate change.

Caton A cont A polEon A wpawl A CONgMTon A Nealth W
Wo koop Suaing cmees S0 cars Instead of poople
Ct e Incroases, and moal Cars and vehicion are
COWENed By S055d Nusds,

Al now motor velecion are clectine by 080, workiwide
Bt ONes re SUN DU 0 Cors atead of peogle

Ve DU Genae, Musnd 480 ORes S0Cused on pubic Sraran We bl conse, mand Use caes fSoouned
Dicychrg, and cpoouily walung, But most motde vehucios . Of SUBiC tranat, Dycing, and espotally saiking,
M0 S0 Domered by fossd funls AR w000 wehiCios e oleciri by 2040,

Read the report, The Compact Oty Scenario - BlectrifNed, by ITDP and UC Davis, ot www Itdp o petlication the compact <ity scenario-eiectnfed @W_DE
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Example from a campaign’s partner

=== TRANSPORT & o
|= ENVIRONMENT Priorities Latest About us Get Involved Subscribe Donate Q

e . IS G
R .
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x‘ 3

EU Parliament
backs 2035 end
date for
combustion
engine cars

Environment Ministers should
support phase-out deadline for
polluting cars and vans - with no
exceptions.
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monica.araya@climateworks.org
rebecca.fisher@climateworks.org

@Drive_Electric_
For more info:
www.driveelectriccampaign.org
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